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ublic relation (PR) is a very special profession because practitioners need to make marketing strategies together with senior
managers and coworkers from the marketing department of the company. The most exciting moment in PR is to receive a positive
response from the market after the launch of a plan.
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Why “Public Relation Practitioners” are
Needed?

In the business world, everyone is
a PR practitioner because they will fully
prepare their clients for the expected goals.
However, a PR project cannot be easily
implemented if it involves a product or
service. PR covers a wide range of services.
It aims not (only) to “promote” products, but
also to further familiarize the target users
and stakeholders with the brand value. What
is more important is that PR not only creates
brand value, but also attaches more value to
the brand.

From Concept to Practice

Take the worldly-known company
Double A as an example. As an excellent
performer in PR, it has successfully attached
more value to the brand. In 2014, Double A
planned a cross-year marketing campaign.
From preliminary work to its release to the
outside world, from information collection
to the confirmation of documents, this
well-known company fully demonstrated
its broad vision and careful consideration,
and showed how it turned its concept into
practice. A good concept must be visualized
in order to be “visible” to the target users.

AR %5 Fi i

New Direction of Marketing

In Marketing 3.0, a new book widely
applauded in the field of marketing, Philip Kotler
said that nowadays, marketing had entered its
3.0 era. So what is Marketing 3.0? It focuses on
corporate value and social responsibility, and
tries to raise consumers’ concern over “diseases,
vulnerable groups and the environment” when
making their payment. By doing this, enterprises
are able to build up a “3-1” concept for their own
brands, which are Identity, Integrity and Image.

Double A is regarded as an Icon of Market
3.0, whose practice is greatly appreciated by Dr.
Philip Kotler, the father of modern marketing. By
following the new concept of marketing, Double
A subsidized 1.5 million farmers in Thailand so
that they could plant more trees. Water used
in irrigation comes from the rain, and sawdust
from trees can be further used in electricity
generation. In this process, the company
managed to get a win-win result of attaching
more value to white paper and creating more
social value for its brand. In addition, Double A
also strengthened and visualized the brand, and
managed to disseminate information through
interviews, road shows and other large-scale
activities, which improved the positive image of
the brand and created the best market effect.
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2851

Right Positioning and “Triple-Win” Result

Brand impact, brand direction and
consumers behavior are crucial factors
that are influencing companies’ decision
making, as well as the indication of brand
positioning. With the change of the market
and consumers’ preference, enterprises
should adjust their branding strategies
accordingly, such as adjusting its quality,
packaging, design and formula. However,
enterprises should also consider the possible
impact induced. Repositioning is a good way
for the enterprises to adapt the fast changing
environment and remain competitive. It
is also important for implementation of
marketing strategies. Through repositioning,
companies could change the image among
consumers, enhance the operation, and
create a triple-win result among consumers,
companies and the society.
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Interview with Chairman of Industrial Committees - Mr. Wong Wai Hunyg,
Ellis, Food &l Beverage Products
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A Smart Racing Driver in the Business Market
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ost people will associate EDO or its sub-brand

EDO Pack with Hong Kong’s most popular brands
of snacks because snacks like biscuits and potato chips
produced by the company have always been playing a
leading role in their respective field. The leader of this
snack kingdom and important interviewee of today’s
special interview is one of the Chairmen of CMA Industrial
Committees Wong Wai Hung, Ellis who has been working
on food and beverage products. He was fond of car racing
when he was young and then injected this kind of car
racing spirit into his business operation, through which
he managed to make some great achievements in his
business.

Established in 1965, Kiu Fung Hong Co. Ltd. was only
engaged in the wholesale and retail business of packaged
preserved fruit in its early period. In 1996, Wong realized
the market’s great demand on healthy, convenient and
individually packaged biscuits, so he boldly created EDO
at that time in order to add some brand-new experience
to the market. Thanks to his proper market orientation
and strategy, the new products received great popularity
among consumers, which laid a solid foundation for the
company.

In Wong's view, doing business is just like car racing,
both of which need bravery and great efforts. However,
bravery is not everything. If you want to beat your rivals
and win the champion, you must also learn to adopt

flexible strategies in different situations. The same case is
with doing business. Business leaders must master proper
skills in business operation. They must have a clear market
orientation, a wise market strategy and the perseverance
to keep developing the company, innovating and
streamlining all the business process. In addition, they
should also try to arouse consumers’ expectation with
different products, through which their products and
brands can never meet the end of a business cycle and
continue to move toward success.

According to the concept to continue to improve
the brand and streamline the business, EDO established
EDO Pack in 2009 which mainly produces potato chips.
The series of products fully represent the brand’s concept
of relaxation, happiness, freedom and vitality. Finally, the
market of the young was immediately conquered thanks
to the brand’s precise market orientation.

In terms of managerial philosophy, Wong created
a managing concept of “35", namely Seek, Solutions and
Self Criticism, which means that when facing a problem,
a company should first Seek its core reason and market
orientation, then find different Solutions from different
aspects, and finally continue to push forward the brand
through effective Self Criticism.

As Chairman of Industrial Committees, he
encourages his peers to try to change their business
model and establish their own brands in order to maintain
competitiveness. In addition, he regards CMA as a large-
scale platform that provides diversified services, such
as The Hong Kong Brand Development Council which
assists CMA members to establish their own brands,
so CMA members should take this advantage and
actively participate in it. Moreover, he will also organize
more activities among different industries in order to
strengthen their ties with one another and facilitate their
development.

In the end, when asked about hobbies, Chairman
Wong said he also liked tai chi besides car racing, because
he thought that tai chi could help him remain physically
and mentally healthy and reduce pressure.
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Scientific research funded by Innovation and Technology Commission — xiv:
Total Solution for Bra Cup Manufacturing Process
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Automatic Loader for Bra Cup Molding
Machine
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Master Cone 3D Laser Cutting System
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Lingerie is the second skin for women so comfort
and perfect fit are essential. Traditionally, making
a bra cup involves complicated and repetitive manual
procedures, which are both labour intensive and time
consuming, resulting in high scrap rates and inconsistent
product quality. To address the problem, the Hong Kong
Productivity Council (HKPC) developed a total automation
solution for bra cup manufacturers based on CAD/CAM
technology. By optimizing the production process, the
solution helps manufacturers improve productivity and
product quality, while reducing labour costs.

Total solution for bra cup manufacturing process
consists of two parts, including:

i) Development under ITF through the Hong
Kong Research Institute of Textiles and
Apparel (HKRITA):

e Automatic Loader for Bra Cup Molding
Machine
e Smart Multi-Adhesive-Carrying-Rollers
Lamination System
ii) In-house development by HKPC:

e Double-sided Laser Scanning System

e Master Cone 3D Laser Cutting System
e Bra Cup Mold High Speed Cutting
Technology
e Bubbleless Al Casting Preformed Bra Cup
Mold
The solution has been widely adopted by the bra cup
industry, with more than 50 licenses granted.

Main features

e Saving energy by about 40%

e Aluminum materials reduction by about 50%

e Scrap rate reduction by about 40%

e Shortening bra cup mold machining time by
about 50%

e Raising overall productivity by about 100%

Application

Bra Cup Design, Manufacturing, Processing and Quality
Control.

Interested members can
contact the information
provider (Hong Kong
Productivity Council) for
more details.

ey t‘ '
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Double-sided Laser Scanning System

BRI REARE BBEENRER
B h 1 27885544 TS ¢
Informatlon and photos provided by:
Hong Kong Productivity Council
Tel : 2788 5544

Email : automation@hkpc.org

automation@hkpc.org
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A Case Study of Potential Risks in the Hedge against Long-Term Service Payment
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Miss Cheung has worked in Mr. Ho's company for over 20
years, but recently, she asked for resignation because of
some personal reasons. Miss Cheung enjoys the same retirement
benefits as other employees, which are in line with the
company’s occupational retirement scheme. Since Miss Cheung
has worked in the company for more than 20 years, the accrued
benefit in the ORSO account will be vested to Miss Cheung
according to the scheme rules of the ORSO scheme. In

addition, Miss Cheung is also eligible to long-term service
payment provided by Mr. Ho according to Hong Kong's
labor law, and Mr. Ho can hedge against all the long-term
service payment with the employer’ contribution included
in the occupational retirement scheme.

As a result, Mr. Ho paid Miss Cheung over HK$ 100
thousand of long-term service payment according to the labor
law and then hedged against it with the employer’s contribution
included in the occupational retirement scheme supplier. The
problem seemed to have been solved after that.

However, Mr. Ho recently received a letter from Official
Receiver's Office, which stated that Miss Cheung had been
declared bankruptcy several years before and the bankruptcy
had not been discharged when she resigned. According to
Article 58 in Chapter 6 of Hong Kong Bankruptcy Act, personal
interests of a bankrupt within the occupational retirement
scheme should be managed by Official Receiver's Office, that
is Mr. Ho's occupational retirement scheme supplier should not
have hedged against Miss Cheung’s long-term service payment
with the accrued benefits of the employer’s contribution within
the scheme. As a result, Official Receiver's Office required
Mr. Ho to repay the money already used in the hedge. After
investigation, the following conclusions are drawn from the case.

Mr. Ho should not have hedged against the long-term
service payment with the employer’s contribution included in
the occupational retirement scheme. There are three reasons:
1) the agreement signed between Mr. Ho and The ORSO
provider did not offer adequate protection to Mr. Ho, 2) Mr. Ho
did not communicate with his employees adequately; 3) the
occupational retirement scheme supplier did not act properly.

Actually there are many unique features in different
occupational retirement scheme contracts, and different
employers can make proper contracts with the occupational
retirement scheme supplier according to their own need.

Please check back next time for solution of this case.

BRI - FEREmARRA A] (Mpfsupermart Company Limited)
BT ES : admin@mpfsupermart.com.hk
Source of material: Mpfsupermart Company Limited

E-mail: admin@mpfsupermart.com.hk

BEERERLZW

CMA Mug (Limited edition)

TEYFEE - $38

SHEEBMAR © 2851 1555

Sales Hotline: 2851 1555

- BEHAZE 20154 5 H 31 H  Remarks: Promotion period up to 31 May 2015
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Introduction of New Members

AR BEEREN (BEER) BXLR

Company : Hong Kong Jeshine International Co. Ltd.
5% © MRASIE B3R/ A

Representative - General Manager

Ms Earry Tang

Em ReERAETE

Product : Safe Box, tools & hardware

A7) —EZEBEBRAR

Company - ADO Limited

R B ARITEMRE BENFEE
Representative : Founder & CEO

Mr Yip Siu Ka

Em EARETIE

Product - Interior design & contracting

A KB ZEBEERAR

Company : Daming Enterprise International Limited
R | EEMTIE R EESE

Representative - Managing Director

Mr Victor Chan

EmREE

Product : Condoms

Qoni

Natural Latex Condom

AR HERIEERBRAR
Company : Amazing Specialist Production Co. Limited
&K EE HEBESE
Representative : Director
Mr Tso Hoi Fai

EmM B

Product : Gift

BEEER Neoprene

ne Knee Support

AT - HEE R

Company - Sun Hing Electro-Plating Fty
K EEMRTIE FiRiksE
Representative : Managing Director
Mr Paul Cheng Shui Yam

Em ¢ B

Product - Electro plating

AT REBERBRYIRIER (F8) BRAR
Company - M&S International Forwarding Limited
R FER JIBEL
Representative : Chairman
Mr Wong Pang

Efm | YRR

Product -

Logistics services

INTERNATIONAL LOGISTICS SUPPORT

AR EEEEERERAR

Company - Hop Fung Group Holdings Limited
K& EFE FHEEE

Representative : Chairman

Mr Hui Sum Kwok

Ea o RIBHES

Product - Corrugated paper-ware product

AR EEERHEMBRAR
Company - Hanson Metal Fty Ltd
3R« EELIE MIEEESE
Representative - Sale Manager
Ms Lam Wai Yiu Jackson

A ERERENEFEH
Product : Watch parts &
electronic parts
manufacturing

AF) AREIREZEFRAFR

Company - Leadsky International Enterprise Limited
3 1RATIE BEHML L

Representative : General Manager

Mdm Coty Yip

Em RIS RAERRES

Product : Sugar decoration and bakey products

AT EIETHEERARAR

Company - Tak Fai Watch Company Limited
&R EER PEXEE

Representative : Managing Director

Mr Leung Fai Man

A R

Product : Watches
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AT MEHEZXEFRAF

Company - Carmelton Enterprise Limited
&R HITES ZTEHPSEE
Representative : CEO

Mr Wilfred Li

EEfh ¢ AR ARME R BT A A
Product : Diaper (baby, adult) & underpad =&

AR H—K GER) BRAR
Company - New Generation (Far East)
Limited

55 © MBIE BRARStE

Representative : General Manager Mr Billy Lau Mr Victor Ng
Aiiichr Sk B ATERLC - ES REREAL
Em BfA FERFRER Product : Healthcare product

Product : Food products

cake and
confection

AT R (KE) BRAR
Company : Kai Tai Chinese Medicine
(Holdings) Co Limited

5 | ITHHRA JRBISSEE
Representative : Chief Executive Officer
Mr Wan Kwok Yeung, John

FimE o PEERR  HES
RERBEIBIE

Product : Soup pack, Chinese medicine,
health supplement,
birdnest, ginseng
and dried seafood

AT - BEESR
Company : Shiu Heung Yuen Bakery
RF : TSI ZILLFIEE

Representative : Marketing Director

Product : Walnut,
traditional chinese

Development Limited

Representative : Manager
Ms Renee Cheung

roll & cheese ring

NE] R (FE) BRAR
Company : Sze Hing Loong

{£3% : Manager Ms Renee Cheung

i  BLRH  fEE  BARERZ T E

Product : Cuttlefish, roasted peanut, corn

AR P EEEZHRERAR
Company : Hang Heung Cake Shop
Co Ltd

K3 HEA5IE s/ e
Representative : General Manager
Ms Crystal Lai

B L BEELERHPMA
Product : Food products

OF%

T OSR2PE |

HONG KONG

HANG
HEUNG

124

AR BRBATHRAF

R 1538 (RSt E

Representative : Manager

EEFERFREFRRM

Directory of Hong Kong Service Enterprises in Guangdong

- - HEBEBRFES
= - w (F - HERTE B RIR
HIRBHE BB XL

A BRAMERMER
LR E BRI ENE
O AIRERE - ARERN
Bl TEASASKENES
RIGEEEORS - &
AR RIIT IR BR T A8
RELEZNER (HE
m) BEBEZERRR
EmEEE HR) &
2-ERAME BAE
wm(EBFBRBEL
xaft) ((&f)) o

(MY £F—IREE 201458 AHIR - HBA
450 REBM T RARNT AR ERBENEBLED
BE - BE rEEE  BRET  BEBE TN (O
b ERE > EE - Ba - FTH - MIE MES) o&
& (7 e B L BT BHE4E B (http//www.gdeto.gov.hk/tc/
directory/index.html) T&H 2% -

B EESHERS (B 2005 FEHR - TE
RSB E R EMNMAY M RERER=ANT > B8
¥ BN ORI KB R BN R il
AP Z2E AR REXSEHEREEERESHR
AR« EEIRT  BHERY - BERY - £ERS
RERBREEERS - BLER=ANLTRARH

RENEFBREMA ()
BIRBEE - hEREH -

FHEBIECEERNA (2 HHE=ZALTA
RERBHESLE  BIHEERME (http//www.
gdeto.gov.hk/tc/directory/index.html) T & & ¥ & 1% -
HEZ BRI A RKZE o

o enhance the co-operation in service industries

between Hong Kong and Guangdong as well
as to promote the services provided by Hong Kong
enterprises and Hong Kong people in Guangdong, the
Hong Kong Economic and Trade Office in Guangdong of
the Government of the Hong Kong Special Administrative
Region (GDETO) joined hands with the Hong Kong Trade
Development Council and the Hong Kong Chamber of
Commerce in China — Guangdong to jointly compile the
"Directory of Hong Kong Service Enterprises in Guangdong"
("the Directory"). The publication of the Directory aims at
facilitating Hong Kong Service Enterprises to reach out to
Mainland enterprises and people so as to further explore
co-operation opportunity and, at the same time, facilitating
Hong Kong people in Guangdong to have more information
on local Hong Kong service providers.

 TREDEFEER

Issued in August 2014, the Directory publicizes the
information of about 450 Hong Kong service enterprises in
Guangzhou and Shenzhen, including their names, company
profiles, services provided as well as contact information

Company - Bug Scare Limited

AR BEEERRBEFERAR
Company : Dragon Development
International Limited

R BHES BRASEE
Representative : Executive Director
Mr Chan Sing Kwai

B R RIBES S

(address, telephone, fax, website, e-mail, Weibo, WeChat,
etc). You are welcome to download the Directory (http://
www.gdeto.gov.hk/en/directory/index.html) for reference .

We are preparing for the publication of the 2015
updated version of the Directory with an expansion of
the scope from Hong Kong enterprises providing services
in Guangzhou and Shenzhen to the nine PRD cities,
including Guangzhou, Shenzhen, Zhuhai, Foshan, Huizhou,
Dongguan, Zhongshan, Jiangmen and Zhaoging. We
welcome enterprises in the sectors of financial services,
professional services, real estate services, corporation
services, personal services, integrated services and services
related to manufacturing provide information for inclusion
in the Directory. Through the Directory, Hong Kong
enterprises providing services in the nine PRD cities could
contribute to promote the Hong Kong service industry in
Guangdong with a view to further expanding the market.

Interested enterprises please download the
Information Provision Form from GDETO'’s website
(http://www.gdeto.gov.hk/en/directory/index.html)
and return the completed form to us by the methods
as stated in the form.

BRHRMH -
B E
Information provided by : GDETO
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Member Offers

EFOHKE (FE)ARLF
3D-Gold Jewellery (HK) Limited

% § BHEesES:
% §  EBIEERTEN 88 I o
9 e
3 # &2 R 4mEN

1. BEERAREENRFISEEIRE -

WHIRRERA -

BEREZ 2015 F6 A 30 H

BEREMY  STEKRE
BEEH 2766 3693
#34F © www.3d-gold.com

BERESEETTRARAF
Pak Shing Tong

Ginseng Company Limited
BEGEEES :

L EESEEER AT N
BE -

2. EERARERERT 2 4
% 88 HTBHE (RIEMIED
AL/ 8 REBERE) -

EE058 I

1. BEARTHEEMEEITINE
BEREFEMR -

2. MBEMAFEZ BRESET
BRATREBELAERE

3. BREREEABEEAEESE
BEAES -

BEHHZE 20154 6 A 30 B

BERM  BEREZEITERAR

BEEH 2541 1882
#BHk © www.pakshingtong.com

Exclusive offer to CMA members:
1. Enjoy 10% off on regular priced items.

2. Enjoy 12% off upon purchase on 2pcs
or above of Premium Chinese Medicine
Health Supplement Series, including
PST Pure Dendrobium Orchid/Powder,
PST Pure Deer Antler Capsule.

Terms & Conditions:

1. This offer cannot be used in conjunction
with other promotional offer.

2. In case of disputes, the decision of Pak
Shing Tong Ginseng Company Limited
should be final.

3. Please check out the promotion details with
our sales team in Pak Shing Tong shops.

Valid until 30 June 2015

Offer provided by:
Pak Shing Tong Ginseng Company Limited
Enquiry Hotline: 2541 1882
Website: www.pakshingtong.com
“

FHAEEABFREEEVHER S  IRZFEINEBEANTEEMUY - WRBEBNERDYS S HER

fik )

3D-GOLD

Exclusive offer to CMA members:
12% off on regular-priced jewellery items.

Terms & Conditions:
1. Offer is valid in HK & Macau 3D-GOLD Jewellery.

2. PEABEREEESE. 5 22ER 2 2. Offer is not applicable to cash coupons, loose diamonds,
TERED Fik EEERMAAATEEMEES

pure-gold items, platinum items, platinum items, pure-gold
electroforming items, watches, promotional items and is not
applicable to other promotional or discounts offers.

34 @%%ﬁ%ﬂ%%ﬂ%%ﬂ%%ﬁﬁ%ﬂiﬁu * NMEBITEA S 3. In case of any disputes, 3D-GOLD Jewellery reserves the right to
MERAFERE  2E2EHEREERTERE -

alter the terms and conditions without prior notice.
Valid until 30 June 2015

Offer provided by: 3D-GOLD Jewellery
Enquiry Hotline: 2766 3693
Website: www.3d-gold.com

"Eco Fresh" EReZ R FILiR#
"Eco Fresh" Ionic Intelligent

LED Dehumidifier

BEaQaEs :

1. EmIYSE © "Eco Fresh” ZaEZ KR LHEM (SD-1396) )
BEETEE  HKS2,998 f —_—
MEEEEE - HK$1,998

Exclusive offer to CMA members:

1. "Eco Fresh" lonic Intelligent LED Dehumidifier
(SD-1396)

Suggested Retail Price: HK$2,998
CMA Member Price: HK$1,998

fe2x R @8I :
I 8 2 3 R A A 5 A R R B = e

BERBETE  TARNRAL RS i, |
BIE o {8 B R AR EL AR R B . 4

Smartech RB R R ERE o

EBEHHBZ20154F 12 831 H

BRIl REEETEERAT
BB RETM | 2578 8813 |
{&E : 3568 0518 |

#3E : www.smartech-intl.com
A4 /

The promotion is only valid for purchasing in Smartech Showroom and telephone
ordering. Please show the CMA member card before payment. Smartech
international Marketing Limited reserved the right for final decision.

Terms & Conditions:

Valid until 31 Dec 2015

Offer provided by: Smartech International Marketing Limited
Enquiry hotline: 2578 8813

Fax: 3568 0518

Website: www.smartech-intl.com

Any claims, disputes or complaints arising from the goods and/ or services shall be resolved with the merchant by the members. The offer is not related to The Chinese Manufacturers' Association of Hong Kong.
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MitsubishiLancer GT

#1& Specification

5|2 Engine :

2 & Piston Displacement :
K5 Maximum Output :
X3 H Maximum Torque :
{58 Transmission :

H 5 i1 Dimensions :

FigFEhmE Average fuel Consumption :

(" Price :

ZU0FY A AL Lancer GT EEEAE =%
—%E%ﬁ EERAEREE - NEBEMRE
Bt & 18 Dﬁ%ﬂé@iﬁ&%ﬁ C NERK
FIR o

Lancer GT BEMEIZ IR - EREED
7t Eh =% Iﬁﬁ%%ﬁﬁf’fﬁﬁﬁ 2 B D
T&t?ﬁ%‘ LMEN  BEREEEEHARY
@E/\ﬁﬁﬁi?ﬁkﬁbuﬂ&%‘ﬁEl’]yljj
ﬁi&fa ‘ Eﬁi&qﬂiﬁAEﬁi“‘%ﬁiﬁﬁ*&ﬁﬁBQ
F&“&%%ﬁ}ﬁifﬂﬁ HEEMMNEEREETE
ZiE o fﬁ@ﬁ’]ﬁé& FEIER T - BUEER
ux.fr%fﬁf/\/\ Tk B = AKRET
e BINEE %ﬁxﬁg‘ij} o Lancer GT )&
F3 1.8 /&ﬂﬁ@ MIVEC 5| % - S A H 5
B2 139ps 17.5kgm » B2 & INVECS- Il 75
ATER CVT JRAE - AR 25 F1HN3R = FE B 45 0L 3R
E%Wm%?ﬁ%%fé?é@ °

4J10 MIVEC

1,798c.c.

139ps/6,000rpm

17.5kgm/4,200rpm

INVECS- Ill 6-speed Sports Mode CVT
4,570%1,760x1,490mm (LxWxH)
16.2km/L

$199,800

[ CMA Montihly Bulletin]

A Z 7 Hotline:
2121-1111

COmbmlng the Mitsubishi Motors sedan's hallmark
inverted-slant nose with a trapezoidal grille,
the exterior design of Mitsubishi Lancer GT has a
strong road presence. Besides of such racing-inspired
styling, Lancer GT also has a roomy interior space, as
well as a well-appointed cockpit featuring efficient
controlling, including a steering wheel with paddle
shifters and audio controls added; and a touch panel
display which is connected with the rearview camera
system. Exclusive equipment including leather
seats, power controlled driver seats are also found.
The powertrain of Lancer GT uses a 1.8-liter MIVEC
engine, maximum output and maximum torque
reaches 139ps and 17.5kg-m respectively. Mated
to Mitsubishi's INVECS-IIl 6-speed Sport Mode CVT,
Lancer GT delivers responsive power transmission
while returning excellent fuel economy.

AT 45285 4E Published by Membership Division



